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1)
2)

3)

Chapter 12—Motivation and Performance

Brudney, J. L., & Meijs, L. (2009). It ain’t natural: Toward a new (natural) resource
conceptualization for volunteer management. Nonprofit and Voluntary Sector
Quarterly, 38(4), 6=564-581.

National Council of Service (2019). Volunteering in America. Available at:
https://www.nationalservice.gov/serve/via

Week 13 — Marketing and Outreach
Read:

1)
2)

3)

4)

5)

Text: Chapter 8 — Marketing

Pope, J., Isley, E., & Asomoa-Tutu, F. (2009). Developing a marketing strategy for
nonprofit organizations: An exploratory study. Journal of Nonprofit and Public Sector
Marketing, 21(2), 184-201.

Lovejoy, K, Waters, R., & Saxton, G. (2012). Engaging stakeholders through Twitter:
How nonprofit organizations are getting more out of 140 characters or less. Public
Relations Review, 38(2), 313-318.

Waters, R., Burnett, E., Lamm, A., Lucas, J. (2009) Engaging stakeholders through
social networking: How nonprofit organizations are using Facebook. Public Relations
Review, 35, 102-106.

Guo, C., & Saxton, G. (2014). Tweeting social change: How social media are
changing nonprofit advocacy. Nonprofit and Voluntary Sector Quarterly, 43(1), 57-79.

Week 14 —Government Relations and Connection with Others
Read:

1)
2)

3)

4)

Text: Chapter 14 — Public and Government Relations, Chapter 15 —
Partnerships, Alliances and Affiliations

Colorado Nonprofit Association (2014).Crisis communication plan nonprofit toolkit.
Available at: https://sustainingplaces.files.wordpress.com/2014/03/crisiscomm.pdf
Guo, C., Acar, M. (2005). Understanding collaboration between nonprofit
organizations: Combining resource dependency, institutional, and network
perspective. Nonprofit and Voluntary Sector Quarterly, 34(3), 340-361.

Berger, I., Cunnigham, P., Drumright, M. (2004). Social alliances: Company/nonprofit
collaborations. California Management Review, 47(1), 58-90.

Final Paper Assignment Due 4/27 by 11:59 pm via the canvas course page

Study Week

Take Home Final Due 5/11 by 11:59 pm via the canvas course page
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